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Oz

Tiiketiciler tarafindan lezzet, tazelik, cesitlilik, daha az cevresel etki, yerel ekonomiyi destekleme ve
gida gilivenligini artirma gibi nedenlerle 6ne ¢ikarilan ydresel yiyecekler, popiilerligini artirmaktadir.
Bu arastirmada tiiketicilerin yoresel yiyecek satin alma nedeninin gida giivenligi algisina olan etkisine
odaklanilmis olup Mersin iline 6zgii bir yoresel yiyecek olarak kabul géren “Mersin Tantunisi” 6zelinde
tiiketicilerin satin alma nedeninin gida giivenligi algismna etkisinin bulunup bulunmadigimnin ortaya
¢ikarilmasi amaglanmistir. Bu amag dogrultusunda Mersin ilinde Subat- Mart 2017 déneminde y6resel
yiyecek hizmeti sunan isletmeleri tercih eden 457 tiiketiciden veri toplama araci olarak anket
tekniginden faydalamlmistir. Anket verilerinin analizi neticesinde tiiketicilerin yo&resel bir yiyecek
olarak “Mersin Tantunisi” satin alma nedenleri ic¢in digsal faktorler, igsel faktorler, etnosentrizm
(milliyetcilik) ve isletme imkanlar1 olmak iizere dort boyuta ulasimistir. Tiiketicilerin Mersin
Tantunisi’ ne iliskin gida giivenligi algis1 oncelikleri ise pisirme ve koruma, personel saghgi, temizlik
ve hijyen, kisisel hijyen ve ¢apraz bulasma seklinde belirlenmistir. Arastirmada tiiketicilerin yoresel
yiyecek satin alma nedeninin gida giivenligi algisini orta diizeyde etkiledigi (r=0,482; p=0,000, p<0,001)
tespit edilmistir. Tiiketicilerin Mersin Tantunisi satin alma nedenine yo6nelik alt boyutlardan sadece
digsal faktorler ve etnosentrizm alt boyutlarinin gida giivenligi algisinda etkili oldugu goriilmiistiir.
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Abstract

Local food, which has been highlighted by consumers for reasons such as taste, freshness, diversity, less
environmental impact, supporting the local economy and increasing food security, is increasing its
popularity. This research focuses on the impact of the food safety perceptions of consumers towards
local food purchase and also aims to determine whether the purchasing reason of Tantuni, a type of
local food in Mersin province, has an impact on food safety perceptions. For this purpose, data were
collected from 457 consumers who consume local food during February-March 2017 in Mersin province.
By analyzing the data, four dimensions were obtained such as external factors, internal factors,
ethnocentrism and business opportunities as the consumers' purchasing reasons of Tantuni.
Consumers' perceptions of food safety towards Tantuni is determined as cooking and protection,
personnel health, cleaning and hygiene, personal hygiene and cross contamination. The reason for
consuming local food affects the perception of food safety at a moderate level (r=0,482; p=0.000, p<0.001).
Only external factors and ethnocentrism which are the sub-dimensions related to the reasons for
purchasing Tantuni, effect the perceptions of food safety.
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