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Oz

Turizm sektoriiniin temel faaliyet alani, herhangi bir nedenle daimi ikametgahindan gegici stireligine ayrilmis
bireylerin konaklama ve seyahat gereksinimlerini karsilamaya yonelik {iriinleri sunan isletmeleri kapsamaktadir.
Bu faaliyet alanlarina ilave olarak, turistik tiiketicilere genis kapsamli bir seyahat deneyimi sunmaya yonelik gesitli
isletmeler ve kuruluslar da (yeme-igme, eglence, alig-veris, spor, saghik vb.) turizm sektoriine dahil
olabilmektedirler. Deger zinciri ise bir iirlintin veya hizmetin kavramsal tasarimindan nihai tiiketiciye teslimine
kadar gerekli olan tiim operasyonlar: tanimlamakta kullanilan bir kavramdir. Dolayisiyla turizm deger zincirini,
turizm driinlerinin {iretilmesinden tiiketicilere ulastirilmasina kadarki siiregte yer alan tiim mal ve hizmet
tedarikgilerinin faaliyetlerinden olusan genis kapsaml bir zincir ag1 olarak ifade etmek miimkiindiir. Calismada
deger zinciri yaklasgimi kavramsal olarak ele almmus olup, deger zinciri yaklagiminin bir hizmet sektorii olan
turizme uygulanabilirligi ve saglayabilecegi katkilarin irdelenmesi amaclanmistir. Bu baglamda calisma
kapsaminda nitel arastirma yontemi esas alinmis olup, konuya iliskin kaynak ve dokiiman incelemesi
gerceklestirilerek kavramsal bir gerceve olusturulmustur. Calisma neticesinde konaklama, yeme-igme, ulagim, alis-
veris gibi faaliyet alanlarmin turizm deger zincirinin birincil faaliyet unsurlarmi olusturduklary; turizmin
destinasyonda gelismesine katki saglayabilecek bir takim ulusal ve yerel kurum ve kuruluslarin da (hiikiimet, yerel
yonetimler, STK'lar, saglik ve egitim kurumlari gibi) destek faaliyet unsurlarin olusturdugu goriilmiistiir. Ayrica
calisma bulgularina gore “her zincirin en zayif halkas: kadar giiclii oldugu” gerceginden hareketle turizm
sektoriinde kiiresel rekabeti saglamanin kilit noktasinin, zincirdeki biitiin paydaslarin ortak hareket etmesini
saglayabilmekten gectigini ifade etmek de miimkiindiir.
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Abstract

Main field of activity of tourism sector comprises enterprises which offer products intended for meeting the
accommodation and travel needs of individuals who have temporarily left their permanent residences for any
reason. In addition to these fields of activity, various enterprises and establishments (such as food-beverage,
entertainment, shopping, sports, health) intended for offering an all-inclusive travel experience to touristic
consumers can also be included in the tourism sector. Value chain, on the other hand, is a concept used in defining
all necessary operations of a product or a service, from conceptual design to delivery to the final consumer. Thus,
it is possible to express the tourism value chain as an extensive chain network including the activities of all goods
and service suppliers in the process from the production of tourism products to delivery to the consumers. In this
study, the value chain approach is discussed conceptually, and the objective of the study is to examine the
applicability of the value chain approach to tourism, which is a service sector, and the contribution thereof. In this
context, a qualitative research method has been based on within the scope of the study and a conceptual framework
has been formed by carrying out a resource and document review related to the subject. As a result of the study, it
has been seen that the activities such as accommodation, refreshments, transportation and shopping constitute the
primary activity elements of the tourism value chain, and that a number of national and local institutions and
organizations (such as government, local governments, NGOs, health and educational institutions) that will be able
to contribute to the development of tourism in the destination constitute the elements of the supportive activities.
It is also possible to state that the key point of ensuring global competition in the tourism sector is to ensure that all
stakeholders in the chain are able to act jointly, based on the fact that “each chain is as strong as its weakest link.”
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