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Oz

Seyahat acentalari, miisterilerine daha kaliteli ve degerli hizmetler sunmak adma, iiriinlerini
miigterilerinin kisisel istek ve ihtiyaclariyla uyumlu hale getirmektedir. Miigterilerle uyumlu {iretimin
on kosulu miisterilerin tiretimde ortak tiretici rol tistlenmesidir. Miisteriler acentalarin liretim siirecinin
farkli asamalarina fikirsel, fiziksel ve davranigsal katkida bulunarak ortak {iiretici rol edinmektedir.
Miisterilerin acentalarin {iretim asamalarima katilimi tur paketlerinin miisteri istek ve ihtiyaglar
dogrultusunda esneklestirilmesini ve kisisellestirmesini saglamaktadir. Isletme ve miisteri arasinda
artan etkilesimin bir sonucu olarak kisisellestirilmis {iretim, seyahat acentalarinin {iretim yapisinda
degisimi beraberinde getirmektedir. Bu degisim acentalarda iiretimde hakim anlayis olan kitlesel ve
kitlesel bireysellestirilmis tiretimden kisisellestirilmis {iretime gegis siirecini hazirlamaktadir. Bu
gercevede hazirlanan arastirmada, miisterilerle {iretim stratejisinin  turistik {riinlerin
kisisellestirilmesindeki rolii ve onemi tartisilmaktadir. Bu ¢alisma amacina ulasilmasi adina literatiir
taramasi yapilmistir. Elde edilen bulgular miigterilerin {iretime katilimi yoluyla hizmetlerin
kisisellestirilmesinin sunulan ve algilanan hizmet ¢iktilarin etkileyerek, isletmelerin rekabet giicii ve
devamliliginda onemli belirleyici oldugunu gostermektedir. Ulusal literatiir dikkate alindiginda
acentalarda iiretim konusunun kitle, alternatif ve 0Ozel ilgi turlar1 {izerinden incelendigi,
kisisellestirilmis {iretim konusunda seyahat acentalari igin teorik ya da pratik rehberlik saglayabilecek
bir aragtirmanin hazirlanmadig goriilmektedir. Mevcut arastirma, géze carpan bu agigin kapatilmasi
ve kisisellestirilmis {iretim konusuna ¢ergeve olusturulmasi agisindan énemlidir.
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Abstract

Travel agencies, in order to provide more quality and valuable services to their customers, it adapting
its products with the personal wishes and needs of its customers. The pre-requisite for production
compatible with customers is that the customers is take on the role as co-creators of in production.
Customers have a co-creative role by contributing intellectual, physical and behavioral contributions to
the different stages of the production process of travel agencies. The participation of the customers in
the production phases of the travel agencies enables the tour packages to be flexible and customized in
line with the customer preferences, demands and needs. Customized production as a result of
increasing interaction between business and customer which is brings about a change in the production
structure of travel agencies. This change prepares the transition process from mass and mass
individualized production, which is dominant in production, to customized production in agencies. In
this study, the role of customers co-creative strategy in customizing touristic products is discussed. For
this purpose, a literature review was conducted. The findings show that the customization of services
through the participation of customers in production, affects the service outputs that are presented and
perceived, and it is an important determinant in the competitiveness and continuousness of the
business. Considering the national literature, it is seen that the subject of production in agencies is
examined through mass, alternative and special interest tours, and there is no research which can
provide theoretical or practical guidance for the travel agencies regarding customized production. The
current research is important for closing this remarkable gap and for creating a framework for
customized production.
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