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Oz

Kar amaci giiderek turistlere konaklama, ulastirma, gezi, spor, eglence vb. hizmetleri saglayan, turizmle
ilgili bilgilendirmeler yapan, ayn zamanda kendi veya diger firmalarn hizmetlerini pazarlayan ticari
kuruluslar seyahat acentesi olarak adlandirilir. Seyahat acenteleri paket tur gibi bir¢ok iiriin ve hizmeti
tiiketiciye sunmaktadir. Paket turlar ulastirma, konaklama gibi hizmetleri icinde barindiran, biitiin
imkanlarin dahil oldugu tek bir fiyatla satilan, en az 1 gece konaklama igeren sozlesmelerdir. Paket
turlar seyahat acentelerinin en énemli gelir kaynaklarindan biri olarak kabul edilmektedir. Bu nedenle,
bu turlarin satisinda etkili tekniklerin kullanilmasi, bu gelirlerin arttirilmasi agisindan énemlidir. Bu
dogrultuda, seyahat acentelerinde paket turlarin satisinda uygulanan tekniklerin ortaya ¢ikarilmasi, bu
konuda yasanan sorunlarin tespit edilmesi ve ¢6ziim oOnerilerinin bulunmasi, akabinde de paket tur
satislarinda uygulanabilecek yeni tekniklerin gelistirilmesine yonelik bir projeksiyon sunulmasi bu
¢alismanin amacimni olusturmaktadir. Calismada nitel veri toplama araglarindan olan goriisme ve
gozlem teknikleri birlikte kullamilmistir. Sonug olarak, miisterilere giiven duygusunu 6n plana
ctkarmak icin cesitli firsat ve kampanyalara basvuruldugu tespit edilmistir. Ayrica, farkl yerleri
gosterme firsat1 sunulan turlarda daha fazla katilimc sagladig1 da tespit edilen sonuglar arasindadir.
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Abstract

For the purpose of profit, commercial organizations that provide tourist accommodation services,
transportation, sightseeing, sports, entertainment etc. services, tourism information services, and at the
same time marketing services of their own or other companies are called travel agencies. Travel agencies
offer many products and services such as package tours to the consumer. Package tours are contracts
that include services such as transportation, accommodation and are sold at a single price that includes
all facilities, with at least 1-night accommodation. Package tours are considered one of the most
important sources of income for travel agencies. For this reason, the use of effective techniques in the
sale of these tours is important in terms of increasing these incomes. In this direction, it is the purpose
of this work to reveal the techniques applied in the sales of package tours in travel agencies, to identify
the problems experienced in this issue and to find solutions, and then to present a projection for the
development of new techniques that can be applied in package tour sales. Interviewing and observation
techniques, which are qualitative data collection methods, were used in the study. As a result, it has
been determined that various opportunities and campaigns have been applied to put the trust in the
customers at the forefront. In addition, it was found that it provided more participants in the tours
where the opportunity to show different places.
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