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Oz

Turizm, diinyanin en hizli biiyiiyen endiistrilerinden birisi ve bircok iilke i¢in baglica doviz ve istihdam
kaynagidir. Turizm ¢ok ¢esitli olsa da iki genis anlayis ayirt edilebilir; kitle turizmi ve alternatif turizm.
Kitle turizmi, olumsuz ekonomik, c¢evresel ve sosyo-kiiltiirel etkileri nedeniyle beklentileri
karsilayamamis bulunmaktadir. Kitle turizminin olumsuz etkilerini azaltmak ve yeni deneyimler
arayan turistlerin taleplerini karsilamak igin alternatif turizm tiirleri ortaya ¢ikmistir. Bu makale iki
boliimden olusmaktadir. Birinci boliimde, kitle ve alternatif turizm kavramlari incelenmektedir.
Antalya’da turizm sektoriiniin gelisimi, Antalya turizminde yaganan sorunlar ve ¢oziim oOnerileri
literatiir incelemesi yapilarak ortaya konulmaya calisilmaktadir. Tkinci olarak, kitlesel ve alternatif
turizmin etkilerine iliskin alg1 ve tutumlarmi ortaya koymak ve Antalya'da turizm sektoriiniin
sorunlarini ve ¢6ziim onerilerini 6grenmek icin Antalya'daki seyahat acentalarinin yoneticileri ile yiiz
ylize bir anket calismas: yapilmistir. Temel arastirma sonuglari, bozulan dogal cevre, turist
harcamalarmin diisiik olmasi, yurtdiginda tanitim eksikligi ile egitimsiz ve yetersiz isgiiciiniin Antalya
turizminin en 6nemli sorunlar: oldugunu gostermektedir.
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Abstract

Tourism is one of the fastest growing industries in the world and the main source of foreign exchange
and employment for many countries. Although, there is a wide variety of tourism, two broad
understanding can be distinguished; mass tourism and alternative tourism. Mass tourism has not been
able to meet the expectations due to its negative economic, environmental and socio-cultural impacts.
Alternative tourism types have emerged to reduce the negative impacts of mass tourism and meet the
demands of tourists seeking new experiences. This article consists of two parts. In the first part, mass
and alternative tourism concepts are examined. The development of the tourism sector in Antalya, the
problems experienced in Antalya’s tourism and solution proposals are tried to be revealed by making
a literature review. Secondly, a face-to-face survey was conducted with the managers of the travel
agencies in Antalya in order to reveal their perceptions and attitudes regarding the impacts of mass and
alternative tourism and to learn the problems and solutions of the tourism sector in Antalya. The basic
research results show that the deteriorating natural environment, low tourist expenditures, lack of
publicity abroad, and untrained and insufficient labor force are the most important problems of Antalya
tourism.
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