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Oz

2000’Li yillardan sonra hava tagimaciligi hizli ve kolay ulasim hizmeti sunarak 6nemli bir biiytime trendi
yakalamistir. Isletmelerde ortaya ¢ikan rekabet sonucunda isletme igin miisterilerini elde tutmak 6nemli
bir durum haline gelmistir. Bu nedenle miisterilere ve ayni zamanda isletme i¢in de fayda saglayan
sadakat programlar1 degerlidir. Bu kapsamda ¢alismada, 2019 yilinin en iyi on havayolu isletmelerinin
miisterilerine sunmus olduklar1 sadakat programlarmin igerikleri incelenmistir. Nitel arastirma
yontemlerinin kullanildig1 calismada ikincil veri tiirlerinden yararlanilarak igerik analizi yapilmistir.
Aragtirma bulgularina gore sadakat yaratmada farklilik olusturan uygulamalar; evcil hayvan ile
seyahat imkanmin sonucunda puan kazanma, dil okullarinda puan kazanip kullanma ve saglikta
cocuklart mutlu etmek adina kazarilan milleri degerlendirme imkanmin sunulmasidir. Ayrica en sik
kullanilan sadakat programi uygulamalarinda klasik bicimde kazanilan puan ve milleri bir sonraki
ucusta kullanmak yerine ayrica farkl isletmelerde de kullanilmasina firsat vermeleri oldugu ortaya
konulmustur.

Anahtar Kelimeler: Sadakat Programlari, Sadakat Pazarlamasi, Havayolu i§letmeleri
Makale Gonderme Tarihi: 16.06.2019
Makale Kabul Tarihi: 02.10.2019

Onerilen Atif:

Sayman, E. ve Bayram, M. (2019). Havayolu Isletmeleri Sadakat Programlarmin Degerlendirilmesi, Tiirk
Turizm Arastirmalar: Dergisi, 3(4): 1421-1432.

© 2019 Tiirk Turizm Arastirmalar: Dergisi.



2L

Journal of Turkish Tourism Research A\

2019, 3(4): 1421-1432. S
DOQI: 10.26677/TR1010.2019.250
ISSN: 2587-0890 Journal Homepage: https://www.tutad.org N |

RESEARCH PAPER

Evaluation of Airline Loyalty Programs

Ezgi SAYMAN, Pamukkale University, Social Sciences Institute, Denizli, e-mail:
ezgi.sayman@hotmail.com
ORCID: https://orcid.org/0000-0001-5410-9915

Dr. Murat BAYRAM, Pamukkale University, Faculty of Tourism, Denizli, e-mail: mbayram@pau.edu.tr
ORCID: https://orcid.org/0000-0002-2774-7513

Abstract

After the 2000s, air transportation has achieved a significant growth trend by providing fast and easy
transportation services. As a result of the competition that emerged in the enterprises, keeping the
customers for the enterprise has taken an important position. Therefore, loyalty programs that benefit
both customers and businesses are valuable. In this context, the contents of the loyalty programs offered
to the customers of the top ten airline companies of 2019 were examined. Qualitative research methods
were used in the study and content analysis was conducted by using secondary data types. According
to the findings of this research, practices that create difference in loyalty; earning points with travelling
pets, using points in language schools, and supporting child health institutions with earning points. In
addition, according to the results of the research, the most commonly used loyalty program applications
give opportunity to earned points and miles can be used in different businesses instead of using the
next flight.
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